La bonne voix

Ivan’s podcast




The Agency

SLICE is digital ecosystem designed to connect brands with C" o
their audiences through innovative and engaging strategies. p«‘

We create content with Talents for brands.

Its positioning is built on three key pillars:

» Content
Creation and distribution of impactful content tailored to new consumption habits.

* Influencer Marketing
Activation of relevant content creators to strengthen brand-consumer proximity.

* Studio ’
Production and staging of custom creative formats.

With these expertises, SLICE stands out by delivering powerful cross-media solutions optimized

for various sectors (mobility, food, non-food, leisure, telecom, etc.).

The goal is to create an authentic connection between brands and their target audiences,
leveraging data-driven insights and a network of influential partners.

The Slice Agency use the connections with the Belgian Saleshouse RMB.
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Who is lvan Bazi

Ivan is a versatile content creator, active on Twitch, Instagram, and TikTok, as well as a television
host. He also hosts his own show on Fun Radio. With his charismatic personality and unique sense
of humor, he captivates a wide audience by bringing a touch of authenticity and fun. His highly
engaged community follows his live reactions on Twitch as well as his content on other
platforms, where he blends entertainment with genuine interaction with his followers.

Commitment and values

Ivan stands out for his authenticity and creativity, producing original and entertaining content
while actively engaging his community. He fosters an inclusive and positive environment and
maintains a consistent presence across all platforms to stay connected with his audience.

ANIMATOR STREAMING [ FRIENDS
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Audiences & F

32.112

Followers

AGE CATEGORIES :

13-17 - 4,2%
18-24 - 27,8%
25-34 - 39,7%
35-44 -18,8%
45-64 — 9,6%

GENDER:
Men — 66,39%
Women - 33,62%

LOCATION:
Belgium —17,34%
France — 29,64%

BEST CITIES :
Brussels
Paris
Liege
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11.847

Followers

AGE CATEGORIES :

13-17 = 7,7%
18-24 - 51,7%
25-34 - 30,4%

35-44 -7%

45-64 - 3%

GENDER:
Men — 41,88%
Women — 58,12%

LOCATION:
Belgium — 28,62%
France — 48,1%

LY
17.600
Followers

7.000 unique viewers
10.000 messages in the chat
196.000 minutes watched

LOCATION:
Belgium — 13%

Ivanjexplique I'effet desi™
opir‘es dans Love is blind

~
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The impact

' 49.14 K

@ instagram @ twitter
@ youtube @ tiktok
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32.112

Followers

11.847

Followers

3.357

Followers

AVERAGE ENGAGEMENT

The engagement rate is a
percentage that shows how
much people interact with

41.15K what content creators post
on social media (such as
likes, comments, shares,
etc.).

@ instagram @ tiktok

36.650

24% Eng Rate

4.710

7,38% Eng Rate

466

13,9% Eng Rate

Elicw

AVERAGE VIDEO VIEWS

The average video views are
based on KPI's of the account
on the organic form.

416K If sponsorship, these KPI's will be
adapted. There is no garantees.
Twitch is not included in this
diagram

@ instagram @ tiktok

34.841

Video Views

6.760

Video Views
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Concej cliw

Using a mix of deep-dive interviews, engaging storytelling, and intimate settings, he highlights professionals whose voice is their
primary tool (voice-over artists, dubbing actors, radio hosts, singers...) but who remain mostly unknown to the general public,
giving them a platform to share their unique life stories. His videos are edited with polished sound design, compelling visual
overlays, and dynamic pacing to enhance the emotional depth and keep viewers fully captivated.

Through this original concept, lvan maintains a strong connection with his audience by revealing the faces behind the most
recognizable voices. His ability to craft inspiring, relatable portraits with a strong storytelling element has made his content
deeply engaging, authentic, and highly shareable.

Set-up example
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Type of Voices

EVERYDAY VOICES

The iconic voice behind the STIB and SNCB
announcements. She guides and sets the
rhythm for the daily commute of millions of
Belgian passengers on every journey.

Béatrice Marlier

MEDIA & SPORT

The star sports commentator from RTBF. His
legendary voice has brought to life great,
thrilling moments of cycling and football.

Rodrigo Beenkens

Offer subject to change - version 15-06-2026

CINEMA & DUBBING

A talented actress and the official French
voice of legendary characters like Tokyo in the
hit series "Money Heist" (La Casa de Papel).

Cathy Ming Jung

POP GENERATION

The legendary singer of the cult Pokémon
theme song, who left a lasting nostalgic mark
on an entire generation of fans.

Jean-Marc Anthony Kabeya ’

Elicw
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Why working with Ivan ? Clicw

Ivan is a seasoned radio host who currently anchors his own afternoon show. With a successful career
spanning across both radio and television, he has mastered the art of show hosting, production, and
interview preparation. Driven by a long-standing passion for a theme that deeply resonates with him,
Ivan is finally launching his highly anticipated podcast. His mission? To uncover the faces behind the
iconic, familiar voices we hear every day but never actually get to see. Ilvan shares the voice

Got a story ?

What makes him stand out ?

+ Years of professional media experience in both TV and radio hosting

+ A natural, compelling on-camera and microphone presence

« Arare talent for deep, meaningful interviewing and storytelling

« Expertise in content preparation, pacing, and audience engagement
Got a product ?

Why brands love working with Ivan : he connects your brand with an inherently captivating and Ivan builds a conversation

premium format. He brings true media professionalism to digital content, making deep conversations people will listen to.

entertaining, inspiring, and highly relatable.

Working with lvan means you get:

+ High-quality production backed by years of mainstream media expertise
+ Content that feels organic, thought-provoking, and deeply authentic

« Engaging storytelling that boosts brand memorability and trust

« Access to a curious, attentive, and highly qualitative audience Need

Available for : engagement ?

+ Branded podcast episodes and seriesSponsored interviews and portraitsVoice-over collaborations ’Va”egrelgt‘fvzg??gehnégpat
and media hostingThemed audio-visual content peop !
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Sponsorship inte Sliw

How your brand can seamlessly blend into the concept while respecting the content’s authenticity.

On-Screen & Audio PresenceYears of professional media experience in both TV and radio hosting

+ In the Set Design : Strategic placement of your product or branding within the physical studio/shooting decor.
« Audio Shout-outs : Dedicated thank-you segments and brand mentions during the podcast episode.

+ Visual Branding : Logo integration on the Reels and short-form video formats.

Content Association :
+ Segment Sponsorship : Option to associate your brand with existing, pre-defined segments of the show that align with your values.

Editorial Guidelines

* No Editorial Interference : To maintain the deep authenticity of the interviews and the trust of our audience, the sponsor will have no involvement in the
editorial choices, guest selection, or interview content.

Je vais animer
un nouveau talk show !

& m g
MARDI

A 20H

Le ler talk show belge
surtwitch

~

5 choses qu'il faut savoir O
avant de lancer son business

2 LELIVEESTICI ! -

. ivanmtbz # Publicite | On a répondu 3 vos questions avec pour
les personnes qui veulent lancer leur business comme
@eleonore.go et moi ¥

Si vous en avez d'autres, @ing.belgique vous met  dispo des
pros grace au Starters Package ¢

On parle business avec Eletalk et ING e Eligible pour des récompenses hbdcmadaires |

#Business #Conseils #5tarter #indépendant #entreprise Y
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https://www.twitch.tv/videos/2802620973
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A YouTube Short is a vertical video of less
than 60 seconds, designed to be fast, engaging
and consumed on mobile.

Offer subject to change - version 15-06-2026

W pEEzEr e @

Audio Podcast

Main format

Insert Teaser

A Twitch insert is a short, native product placement or
brand integration integrated directly into a live stream,
designed to engage an active audience in real-time.

Elicw

Video views
& curiosity

Virality & Instant Reach
TikTok and Instagram’s algorithms favor fresh,
engaging content, skyrocketing exposure.

Engagement & Curiosity
A short video leaves viewers wanting more, leading
them straight to the full version on YouTube.
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https://www.twitch.tv/videos/2802620973
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Slice offer — 1 episode Sliw

Broadcast lepisode /month (september and December) Mono-sponsorship Max 1 sponsor Format 20- to 40-minute episodes
Podcast platforms (=) @ W pEezer
1 main format “Podcast audio” — In the 1st minute : “Partnership with the sponsor” integrated N/A
Youtube 9
2 Youtube Shorts (teasers) 4.500 Video Views estimated
Twitch LI
3 Inserts teasing - In the 15t minute : “Partnership with the sponsor” integrated 3.000 Live Video Views estimated
Instagram @
1 Instagram Reel (best moment) 12.000 Video Views estimated
3 Instagram Stories (before publication) 3.000 Impressions estimated
TikTok ¢
1Tik Tok Video (best moments) 10.000 Video Views estimated

SLICE BUDGET : 4.000€ NETTO NETTO /1 EPISODE
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Sector Te

orange’

Signature storytelling for Orange Belgium, announcing the new live
episode of the talk show “Non, peut-&tre” with Nicky Kusaa and Einifox.

By mentioning Orange Belgium, the creator highlights the vital role of
connectivity in sharing interactive and entertaining moments, designed
to bring the community together for authentic, unfiltered discussions
during an exclusive live broadcast.

11.600 Video Views (0)
25.000 Video Views cr
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ivanmtbz & On m'a posé ZE question dans le Ter episode du talk
show "Non, peut-étre” avec @nickykusaa et @einifox W4

Rdv ce lundi 23/06 pour un nouveau live avec notre sponsor
@orange_belgium @

#tele #live #nonpeutetre #interview #podcast #Twitch

Modifié - 33 sem

Pour vous v

simone_mitoko Ton montage j'adore #

33sem 1Jaime Répondre

——  Afficher les réponses (1)

leaaatsnt Hateeeee d'étre lundi 4 &

33sem Répondre

jillali.chkh &

33sem Répondre

einifox Il a essayé de te mettre dans la sauce DIRECT

33sem 2Jaime Répondre

——  Afficher les réponses (1)

gibrilkh HORRIIINIIBLE & & &
33sem Répondre
——  Afficher les réponses (1)

iamludovic &

33sem Répondre

krm_bmh Les probleeemes

33sem Répondre

xoxomaybexoxo #

33sem Répondre

patati_potatoes Les streams d'lvan et la commu des Baguettes,
meilleur contenu de Twitch & &

32sem Répondre

marieradio Twitch frére

32<em  Rénondre
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https://www.instagram.com/reel/DLBOy8WNY9d/

Sector Banks & Insurances Cliew

=MAES

Signature storytelling for Maes 0.0%, depicting a fun-filled games night with

a ivanmtbz et maes_pils

Audio dorigine

d ivanmtbz @ J'ai invité des potes pour se faire une soirée jeu : de
I'ambiance, de la mauvaise foi et un peu de @maes_pils 0,00%
Clest le cocktail parfait ¢
*Publicité*
A L'alcool nuit a la santé
& : @minimalistbelgium

friends. s o e I
By mentioning Maes 0.0%, the creator highlights the importance of authentic, R
o . . julieverven « Ciel »
uncompromising moments of togetherness, designed to complement the 2Nsem 1vsime. Repondre B

Afficher les réponses (2)

atmosphere and friendly competition of a successful evening.

maissamz & & & (V]
em Répondre
d ivanmtbz @ Bientot je pars en vacances en Chypre )

1sem Répondre
. iam.chloelevy Tout le monde part 3 Chypre en vacances donc o
&

em 1Jaime Répondre

Afficher les réponses (1)

@ julienprieto Trop bien ce jeu @ o

21sem 1Jaime Répondre

6.594 Video Views @

26.000 Video Views d‘ Wais@ut le monde! Y — .
o Rl

) . B |
A ¥

0 yaelleestbelle « J'suis trés fort » euhm... ouais... °

21sem Répondre

- Afficher les réponses (1)

Chunra c'act nac aif ramma
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https://www.instagram.com/reel/DPRcei_CG6L/
https://www.instagram.com/reel/DOTvCu6DDKp/

Sector Service

[o}
[ <

Signature storytelling for Quick, marking the start of the festival season in
partnership with Les Ardentes.

By mentioning Quick, the creator highlights the importance of a generous
fast-food experience at the heart of the event, designed to give you a boost of
energy so you can make the most of the concerts with friends.

7.119 Video Views @

Offer subject to change - version 15-06-2026
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ivanmtbz ®
GIMS « CIEL

ivanmtbz @ J'ai ouvert la saison des festivals avec

Elicw

@quickbelgium x @lesardentes qui nous ont rempli le ventre

pour profiter au max des concerts #Publicite #Quick
#LesArdentes

30 sem

ivanmtbz @ C'est quoi vos sauces pref vous ?

30sem 1Jaime Répondre

——  Afficher les réponses (5)

quickbelgium Waouwww! Trop beau ce t-shirt 44

30sem 2Jaime Répondre

——  Afficher les réponses (1)

brice.Imnr LA SAUCE ANDALOUSE MIAM
m Répondre

lauwwah Ca dépend avec quoi wesh

Brazil pour le bicky.

Andalouse pour les frites

Andalouse pitta pour les durums

Mais je suis instable je peux changer & tout moment

30sem Répondre

babsdsix Putain t étais & c6té de chez moi j aurais pu te
claquer la bise zut &

30sem Répondre

——  Afficher les réponses (1)
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https://www.instagram.com/reel/DLvZr_7N8_U/
https://www.instagram.com/reel/DLvZr_7N8_U/

Sector Di clicw

ivanmtbz @
Collaboration commerciale
The Chemical Brothers * Do It Again

ivanmtbz @ Soirée Marvel avec @disneyplusbe pour la sortie de
la série Ironheart ! Riri Williams est de retour de Wakanda pour
tenter de construire une armure digne de Ironman mais I'lA vient
s'en meler et rajoute du dramaaa (i

%?sﬁep +

Signature storytelling for Disney+, showcasing an exclusive Marvel event to

Clest dispo et vous me direz ce que vous en pensez &

#lronheart #Marvel #Publicité

audreyhedo J'étais méme pas conviée mais j étais la @ &

o
mark the launch of the Ironheart series. e s éponses
rachelnimegeers Bien a |'heure pour une fois !! ¢ V)
By mentioning Disney+, the creator highlights the immersive experience of Riri i
Williams's world and the exclusive access to new epic stories, designed to I

offer fans of the franchise an intense viewing experience that blends
technology and drama.

INFORMAT g

6.381 Video Views (0)

=%

“aure sont-ils arrivés ?
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https://www.instagram.com/reel/DLkMSAdt4w2/
https://www.instagram.com/reel/DLkMSAdt4w2/

Sector Drin

%
Signature storytelling for Jack Daniel’'s & Coca-Cola, depicting an exclusive
evening to launch their new collaboration.

By highlighting Jack Daniel’'s & Coca-Colq, the creator emphasises the
importance of sharing and conviviality during special moments with friends,
designed to celebrate the union of two iconic brands in a festive and
authentic atmosphere.

6.381Video Views @

Offer subject to change - version 15-06-2026

Elicw

ivanmtbz ©
Audio d'origine

ivanmtbz @ Il y a quelques jours @jackandcoke nous ont invité 3

la soirée pour découvrir leur nouvelle collab et j'ai amené mon
poto Clement pour partager ce chouette moment #Publicite

#JackDanielsxCocaCola #BoldCertainty #BornReady

L'abus dalcool nuit a la santé.

gluttony.tastesin & & & &

em Répondre

the_clement_jns Merci pour cette expérience & @

em 1Jaime Répondre

arthurdivoy @ Hahaha la derniére canette avant de partir &

julienprieto Et ouais j'ai craqué ® &

43sem Répondre

Slice — La bonne voix - Offer 2026


https://www.instagram.com/reel/DIJuwJfNFvH/

Sector Drinks Slicw

BRUXELLES-PROPRETE

BRTE

propreté.brussels &

d ivanmtbz @ & ¥" Donnez une mission & vos épluchures :
sauver la planéte (ou au moins finir en énergie). Depuis mai 2023,
le tri des déchets alimentaires est obligatoire ! & &)
Pas encore équipé 7 Pas de souci :

W Votre bac orange vous attend gratuitement au Recypark ou 3
la commune (ils ne mordent pas, promis).

2 Les sacs orange sont dispo en supermarché... et eux. ils ne se
plaignent jamais.

Signature storytelling for Bruxelles-Propreté, raising awareness of the
mandatory sorting of food waste to support the energy transition.

Et si vous vous demandez ‘Est-ce que ma vieille carotte flétrie va
la-dedans ?' [ Direction le site de
https://dechetsalimentaires.brussels pour tout savoir. Allez, on
compte sur vous pour faire de vos restes des héros du recyclage

#b #décl
#publicité
59 sem

By mentioning Déchets Alimentaires Brussels, the creator highlights the
importance of simple, civic-minded actions designed to transform everyday
food scraps into sustainable resources and encourage the use of the orange
bag in every Brussels household.

Pour vous v

swe fabriciopapiloco & & & V)
46sem  Répondre

mandynjembe C'est dans quel pays ? o
55sem Répondre

©
0 maissamz @ @ @ @ V]
S
@

S58sem 1Jaime Répondre
——  Afficher les réponses (1)

51.900 Video Views @

timothee_chalupaaa Dans ta voiture & & @ @ o
S8sem 2 Jaime Répondre

——  Afficher les réponses (1)

laufunixlefeu Manger moins de viande aussi (n'est-ce pas? @) ¢
S8sem 61Jaime Répondre
——  Afficher les réponses (1)

’ sasha_garaki Moi j'ai un composte o
58sem Répondre

YV U a—
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https://www.instagram.com/reel/DDmLdgUN_nR/

Want to know more?
Getin touch

www.weareslice.be

@slice.be
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