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a second residence, Car/House/Live/Travel insurance, Low Revenues,
diobooks, Books lMMagazines, Concert BFestival, Films Addicts, Series
“zastronomy lovers, Liquor lSpirit consumers, Sport Bettors, Online
- Out, City trippers, Music, Active Social Life, Electronics consumers,
| Wl lovers, Sport lovers, Motor sports lovers, Gamers, eSports lovers,
WS 1ealthy EActive, Into sports, Outdoors (camping/Trek), Rugby, Winter
“ oes, Camping, Adventure irip, Sports lovers, Football lovers, Red I*
é vers, Cyclo lovers, Tennis lovers, Beauty and Cosmetics, Loo’
~ 4, by Food, Beers, Promo Buyers, Dairy Products, Energy Dr
es, Jewellery BLuxury Fashion, Shopping Mall Visitor:
lovers, Green lovers, Green cars lovers, Electric Il
nate Change M Global Warming, Healthy Foc
Vehicules, Natural lAlternative Medicir
/ Supplements lVitamins, Digestive Prob’
- pkillers, Proactive Health-Oriented, Stre
\MDrink, Bio -Organlc En’rhusuos’rs C
% ga SOy

dor i ow

nishir - contact us for data matching
¥hod, or advanced data targeting,
as’ backed by inventory capacity on target !



CatchMe packages oo

Media + Data (Ron RMB)
DISPLAY Video in-Read

1 Data Targeting
(e.g.; socio demo, geo, m n o n
behavioral)

200+ smart behavioral segments to Min 4 weeks
hit your target with precision

Min Budget 4000 €

+ 4€ for 1 extra Data

Fashionistas Red Devils Lovers targeting (socio
demo or behavioral)
Renovating Looking for
windows Eyewear
. o Natural &
Affinity for .
Green Electricity Alternative

Medicine rm'




Commercial policy

" mn2.500 €

net budget per NATIONAL campaign (without targeting)

net budget per DATA campaign

Min flight time (Global/Data)




Want to know more?

www.rmb.be

sales@rmb.be

(in @RMB Regie Media Belge
@regiemediabelge
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